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▪ Have a sound managerial perspective on contemporary 

marketing practice. 

✓  ✓  ✓  ✓  

▪ Understand theoretical and practical marketing 

problems and decisions. 

✓  ✓  ✓  ✓  

▪ Define and discuss key psychological and sociological 

concepts and processes that relate to consumption 

behaviour. 

✓  ✓  ✓  ✓  

▪ Appreciate the internal and external forces that influence 

decisions. 

✓  ✓  ✓  ✓  

▪ Understand the marketing mix and how to manage the 

constituent parts. 

✓  ✓  ✓  ✓  

▪ Understand industrial, consumer, product and service 

markets. 

✓  ✓  ✓  ✓  

▪ Understand the marketing planning process. ✓  ✓  ✓  ✓  

 10% 20% 20% 50% 
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