
 

 

 

 

 

 

 

 
 

 

  
An introduction to integrated digital marketing. The emphasis is placed on digital marketing as a 

business philosophy, a broader view of the practice of digital marketing from a consumer viewpoint, 

consideration of ethical issues, and practical skills and knowledge demanded by employers that will 

enable graduates to embark on a professional career in the field of marketing 

 

 

 
 

 



 

  

 

 

 

https://stukent.com/


The online textbook and access to Stukent’s Digital Marketing Simternship is REQUIRED 

for this paper. You will not be able to complete the semester-long 24% project without it. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

✓ ✓ ✓

✓ ✓ ✓

✓ ✓

✓ ✓ ✓

✓ ✓ ✓

✓ ✓ ✓ ✓

✓ ✓

 

‐

http://www.otago.ac.nz/study/academicintegrity


 

 

 

http://www.otago.ac.nz/administration/policies/otago116838.html
http://www.otago.ac.nz/administration/policies/otago116850.html

