
 

 

 

 

 

 

 

 
 

 

  

 
 



 

  

 

 

 



Week Week Commencing* Topic 
 

1 
 

15 July 
Introduction to Behaviour Change, Sustainability and Social Good. 
Storytelling & Persuasion 

2 22 July Visual Storytelling & Strategic Marketing 

 

3 
 

29 July 
Behaviour Change Theories 

Assessment 1 due 5pm 31st July 
 

4 
 

5 August 
Social Marketing & Behaviour Change Insights 

Individual Project Consultation (Part 1) 
 

5 
 

12 August 
Creating Affective Images – Exercise 

Individual Project Consultation (Part 2) 
 

6 
 

19 August 
Creative Case Studies 

Assessment 2 due 5pm 22nd August 

7 26 August Filmmaking Part 1 

Mid Semester Break 2nd – 6th September 

8 9 September Filmmaking Part 2 

 

9 
 

16 September 
Video Editing Part 1 

Project Consultation (Part 1) 
 

10 
 

23 September 
Video Editing Part 2 

Project Consultation (Part 2) 

11 30 September Culture & Creative Communication 

12 7 October Marketing Sustainable Tourism Management 

 

13 
 

14 October 
New Technologies in Media & Communication 

Assessment 3 due 5pm 16th Oct 

 



Assessment Due date % of 

final grade  

Assessment 1 (20%): Write & visualise story using 5pm 31st
 20  

behaviour change element and relevant story structures. July  

Assessment 2 (30%): Research and develop behaviour 5pm 22nd
 30  

change campaign idea August  

Assessment 3 (40%): Creative Campaign Project 5pm 16th
 40  

October  

Participation in Online Discussions and Exercises (10%) Weeks 1-13 10  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.otago.ac.nz/library/referencing/index.html


 

 

 

https://www.otago.ac.nz/study/academicintegrity/index.html
https://www.otago.ac.nz/administration/policies/otago116838.html
https://www.otago.ac.nz/administration/policies/otago116850.html


 

 

 


