
 

 

 

 

 

 

 

 
 

  

 
 

 
 



 

  



 

 

Week Week Commencing* Topic Labs ** 

1 15 July 
Lecture 1: Course Outline & Introduction to 

Creative Marketing 

No Lab 

2 22 July 
Lecture 2:  Visual Storytelling and Photography 101 

(Assessment 1) 

Lab 1  

3 29 July 

Lecture 3: Industry Speaker Amanda Howe, 

Commercial Communications Council NZ 

Assessment One due 5pm Wed 31st Jul 

Lab 2   

4 5 August 

Lecture 4:  Foundational research, creative concept 

development and pitching your creative idea 

(Assessment 2) 

Lab 3  

OBS 4.25 ** 

5 12 August 
Lecture 5: Designing posters. Text & Graphics 101. 

(Assessment 3 & Assessment 4) 

Lab 4  

OBS 4.25 ** 

 

6 19 August 

Lecture 6: Foundational Camera techniques. Video 

editing introduction (Assessment 3 & Assessment 4)  

Assessment Two due in Lab 6 on 20th Aug 

Lab 5 

 

7 26 August 
Lecture 7: Audio & sound for creative marketing 

(Assessment 3)  

Lab 6  

 

Mid Semester Break 

2nd – 6th September 

8 9 September                               
Lecture 8: Guest Lecture Lab 7  

 

9 16 September 
Lecture 9: Advanced video production techniques 

Assessment Three due 5pm 18th Sep 

Lab 8 

OBS 4.25 ** 

 

10 23 September 
Lecture 10: Advanced video editing 

Assessment Four #1 due in Lab 9 on 24th Sep 

Lab 9  

OBS 4.25 ** 

11 30 September 

Lecture 11: Getting your creative content ready for  

publication. Assessment 3 Feedback 

Assessment Four #2 due in Lab 10 on 31st Sep  

Lab 10  

OBS 4.25 ** 

12 7 October 
Lecture 12: Creative consultation session. 

Assessment Four #3 due in Lab 11 on 8th Oct  

Lab 11 CL 



Assessment Four #4 Video Commercial due 5pm 10th 

Oct 

13 14 October 

Lecture 13: Video Commercial Premiere & Course 

Wrap.   

Assessment Four #4 due 5pm 15th of Oct 

No Lab 

 

 

 

Assessment Due date % of  

final grade 

Requirements to pass  

this paper 

Individual Assessment One: 

Storytelling. Write short 

story,  

take 3 photos to visualize. 

 

5pm Wednesday 31st of July 20% Lab attendance is 

compulsory and is a term 

requirement to pass 

MART333. Failure to attend 

labs without official 

justification will result in a 

fail of the paper. 

Group Assessment Two:  

Creative brief and pitch.  

Based on your foundational 

research insights develop a 

creative brief for your 

project. Pitch in a 5min 

presentation.  

During Lab 6 on 20th of August 

 

20% 

Group Assessment Three:  

Produce a (1) poster advert,  

and (2) Vlog Pitch. Evaluate  

and refine poster. 

5pm Wednesday 18th September 20% 

Group Assessment Four:  

Produce strategic video 

commercial (30-60sec).  

Evaluate and refine.  

Assessment elements: class 

contribution, and creative skills.  

#1 Video Storyboard/Script 

Presentation during Lab 9 on           

24th Sep in allocated lab stream 

40%  

split: 

 

 

5% 

 



 

 

 
 

 

 

# 2 Rough Cut Presentation during 

Lab 10 on 31st Sep in allocated lab 

stream 

 

#3 Fine-cut Presentation during  

Lab 11 on 8th Oct in allocated lab 

stream. Unedited making-of video 

footage (60sec) due in Lab 11. 

 

#4 Premiere video, screening and 

evaluation/refinement  

• Assessment Four #4 Video 

Commercial due 5pm 10th Oct 

• Premiere Monday 14th Oct  

12-1pm  

• Evaluation & refinement report 

due 5pm Tue 15th Oct 

 

 

 

5% 

 

 

 

 

5% 

 

 

 

 

25% 

TOTAL  100%  
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      Tell visual stories for creative marketing & advertising. 

 

   

X 

 

 

 

X 

 

X 

 

Productively apply academic theory to advertising planning and 

creativity.  

 

 X X X  

Apply creative marketing for social and environmental benefits. 

 

 X X X  

Have produced a portfolio of creative marketing interventions.  

 

  X X  

Total 20 20 20 40 100 
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